
         

In Edu – Inclusive communities through media literacy and critical 

thinking education 
 

- Analysis of the questionnaires – 
 

The questionnaires analyzed below are a part of the IN-EDU – INclusive communities through Media 

literacy & Critical Thinking EDUcation project aimed to contribute to the enhancement of the media 

literacy and critical thinking among students, teachers and parents by empowering them to become 

aware and active promoters of inclusive media literacy actions in their communities. 

The aim of the questionnaires was to identify the needs of students, teachers and parents and their 

level of knowledge of information and communication technology, media, etc. in order to empower 

them in properly understanding and producing media contents, on how to support their 

children/students/themselves in critically processing the flow of information and hate speech 

phenomenon. 

The questionnairres were adapted for each country participating in the project; questionnaires 

consisted of similar amount of questions for each group and the questions were divided in three 

groups: General Data, Digital Media Skills and Habits and attitude towards Internet and social networks 

Findings on the examinees' attitudes were collected with open and closed questions tehnique and 

Likert scale which was set up as following: 1 – strongly disagree, 2 – disagree, 3 – agree, 4 – strongly 

agree. The questionnaire, also, consisted of dichotomous options (Yes/No) with „maybe“ option. 

Finally, in order to get more punctual answers and to include examinees more, some questions were 

open. 
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I. Teachers 
The data was collected from 39 teachers from Croatia, both males (51.3%) and females (43.6%), 

holding a master degree.  Questionnaire consisted of 25 questions, divided in three groups (General 

Data, Digital Media Skills and Habits and attitude towards Internet and social networks) and was 

distributed to the high school teachers, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, 61.5 % of the examinees chose 

analysis and critical thinking of media content, 35.9% chose technical skills necessary for access to and 

using of media. 

 Technical digital media skills 



         
81.5% of the examinees can use media devices in a technical sense (e.g. computer, tablet, 

smartphone). 84.2 of the examinees strongly agree that they can consciously choose between different 

media devices, based on their function (e.g. computer, smartphone or tablet, navigate through 

hyperlinks). 78.9 % of the examinees strongly agree with the statement can purposefully use different 

sources of information and media devices (e.g. search for information using social network sites, the 

internet). 

65.7% of the examinees are aware of their own media behaviour (e.g. copyright, illegal downloads, 

dangerous media behaviour).  

When asked to express their level of agreement with the statement if they know how to set up and 

manage security features (install and update firewalls, virus protection, parental controls and 

PINs/passwords), 42% of the examinees said that they strongly agree and 47.3% said that they agree 

with the statement. The rest disagreed or strongly disagreed with the statement. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 50% of the examinees 

strongly agreed with the statement, 26.3% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the 23.6% disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees 78.9% expressed that they strongly agree or agree with the statement that 

media represents information in a selective way and that they know how to interpret media messages 

(e.g. implicit versus explicit media language, the structure of a text/article/film/video/…).  

More than a half of the examinees expressed that they strongly agree (34.2%) or agree (26.3%) with 

the statement that the media content is tailored in a certain way to target the certain audience (e.g. 

selection possibilities, personalized offer through cookies, newspapers/television channels/websites 

and their target audience), while the 34.2% disagreed, and only 5.2% strongly disagreed with that 

statement.  

Also, majority agreed with the statement that is easy for media to form and influence one's values. 

18 % of the examinees can strongly agree with the statement that they know how media production 

and distribution works. 38% agrees, 34% disagrees and 5.2% strongly disagrees with that statement. 

Also, vast majority stated that media has the power to affect people in a certain way; 68.6% strongly 

agreed with that statement and 18.4 agreed.  

Majority (63.1) strongly agreed with the statement that they question credibility of the news they 

consume.  

Majority (39.4% strongly agreed and 28.9% agreed) agreed that they know how and why personal data 

is collected and used and that they know how to manage it.  

Also, 76.2% of the examinees stated that they use media to engage in learning opportunities. 



         
However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates, public debate on social media, news 

portals, etc., and the majority doesn’t often review products they purchased online. 

Only 38.5% of the examinees recognized a clickbait article, while 46.2% of them could recognize a very 

biased article.   

Majority of the examinees (69.2%) said that they can communicate and present contents using media 

(e.g. structure and adapt a presentation, publish media content through an appropriate channel such 

as blogs, directories, YouTube), while the rest denied that. 

Only 33.3% of the examinees always searches for news about one event from different sources of 

media, while the majority (59%) does it sometimes.  

Majority of the examinees (82.1%) has talked to their students using the Internet and communication 

on social networks and majority (74.4%) of them knows how to react if a student experiences online 

bullying or is exercising online bullying. 

 Social and creative digital media skills 

Almost half of the examinees (48.5%) would use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (82.7%) and majority (65.6%) don’t know how 

to build a website from the scratch. 

65.6% of the examinees disagreed with the statement that they often produce text, images and audio 

to construct messages, content and services.  

Majority (68,5 %) of the examinees don’t use social media to share content they created with their 

friends, and majority of them (82.8%) doesn’t compile or curate online content. 

 

 Habits and attitude towards Internet and social networks 

This main purpose of this set of questions was to identify examinee's habits regarding Internet and 

social networks, alongside their attitude towards different channels of communication, but, also, 

attitude towards media literacy education and training. 

Most of the examinees stated that they mostly use media for informing themselves and learning. 

Media is used less for entertainment and socializing. Slightly more than a half of the examinees (53.8%) 

don’t create their own media content and publishes it on the Internet. 

Vast majority of the examinees are mostly using Facebook, followed by Instagram and Pinterest. 

Regarding the type of media examinees are using when searching for the news, most of them (78.4 %) 

are using commercial media in private property, 16.2% are using public media service financed by the 

State, which are financed by advertising and only 5.4% are using non-profit media financed mostly 

from donations and support. 

The majority of the examinees (97.4%) thinks that the media literacy education should be more present 

in the educational processes. 



         
Majority of the examinees (66.7%) haven’t already participated in a training on media literacy and 

87.2% said that they would maybe participate in it.  

Regarding the resources needed to improve their media literacy skills, examinees would prefer training 

and intensive workshop, discussions and online resources with case studies and regarding the media 

literacy trainers, they would prefer cyber security experts, journalists and NGO activists. 

 

II. Students  
 

The data was collected from 61 students from Croatia, majority of which male (81.7%) aged 17-19, 

attending vocational school. Questionnaire consisted of 25 questions, divided in three groups (General 

Data, Digital Media Skills and Habits and attitude towards Internet and social networks) and was 

distributed to the high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

 Technical digital media skills 

75.4% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), 72.1% of the examinees strongly agree that they can consciously 

choose between different media devices, based on their function (e.g. computer, smartphone or 

tablet, navigate through hyperlinks), while 75.4 % of the examinees strongly agree with the statement 

can purposefully use different sources of information and media devices (e.g. search for information 

using social network sites, the internet). 

Vast majority of the examinees (72.1%) of the examinees strongly agrees with the statement that they 

are aware of their own media behaviour (e.g. copyright, illegal downloads, dangerous media 

behaviour).  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), 45.9% of the examinees said that they strongly agree and 

32.7% said that they agree with the statement.  

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 61.2% of the examinees 

strongly agreed with the statement, 22.9% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (34.4%) or agree (44.2%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  



         
Similarly to the previous question, majority expressed that they strongly agree (32.7%) or agree 

(49.1%) with the statement that the media content is tailored in a certain way to target the certain 

audience (e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority agreed with the statement that is easy for media to form and influence one's 

values, while 19.6 % disagreed with that statement. 

More than half of the examinees stated that they know how media production and distribution works. 

Also, vast majority stated that media has the power to affect people in a certain way; 47.5% strongly 

agreed with that statement and 34.4% agreed.  

Majority (45.9% strongly agreed and 34.4%) agreed that they know how and why personal data is 

collected and used and that they know how to manage it.  

Also, 63.8% of the examinees stated that they use media to engage in learning opportunities. 

However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates, public debate on social media, news 

portals, etc., and the majority doesn’t often review products they purchased online. 

Finally, when reading or watching news, 59% of the examinees pay attention to the source of the 

information. 

When asked which the main internet crimes according to them are, information stealing ranked the 

highest, followed by viruses and fake news, hate speech and fraud.  The majority of students (50.8%) 

reported that they might know how to report it, and 49.2% would know how to report it. 

Majority of them (47.5%) sometimes searches for news about one event from different sources of 

media, 34.4% of them always searches for news about one event from different sources of media, only 

16.4% rarely searches for news about one event from different sources of media and only one (1,6%) 

never searches for news about one event from different sources of media. 

None of the examinees trusts media completely. Exactly half of the examinees (50%) expressed that 

they hardly trust media, while 35% trusts media to a certain extent. 15% of the examinees doesn’t 

trust media at all. 

More than half of the examinees recognized a clickbait article (59%), but only 21.3% of them could 

recognize a very biased article.  

 Social and creative digital media skills 

Majority of the examinees (95%) wouldn’t use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (67.2%). 19.5% of the examinees can build a 

website from scratch. 

36. 6% of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services.  



         
More than a half (55.7 %) of the examinees agreed with the statement that they use social media to 

share content they created with their friends, but majority of them (83.6%) doesn’t compile or curate 

online content. 

• Habits and attitude towards Internet and social networks 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

(mostly more than 10 hrs a day) and television (0,5-1 hrs a day), while radio and newspapers are rarely 

used. Most of the examinees stated that they mostly use media for entertainment followed by 

socializing with friends and family, informing and learning, which are all equally represented.  

Vast majority of the examinees are mostly using Instagram, closely followed by Facebook. Other social 

networks are significantly less used. 

Regarding the type of media examinees are using when searching for the news, most of them (83.9 %) 

are using commercial media in private property, which are financed by advertising, 8.9% are using 

public media service financed by the State and 7.1% are using non-profit media financed mostly from 

donations and support. 

Slightly more than a half of the examinees (50.8%) are not creating and publishing their own media 

content on the Internet, but the other half creates and publishes their own content.  The majority of 

the examinees (78.3%) thinks that the media literacy education should be more present in the 

educational processes and the majority (55.7%) agrees that media, besides informing and entertaining, 

has educational function, also. 

Vast majority of the examinees (91.8%) has never participated in a training on media literacy and 45.9% 

said that they would maybe participate in it. The same percentage wouldn’t participate and only 8.2% 

would participate in that kind of a training. 

Regarding the type of the training, examinees would prefer discussions with experts, lectures and 

games and regarding the media literacy trainers, they would prefer cyber security experts, 

representatives of video games industry and journalists.  

 

III. Parents  
 

The data was collected from 16 parents from Croatia, majority of which were female (62.5%), holding 

a master degree (25%) or high school diploma (56.3%), employed 40 or more hrs a week (75%). 

Questionnaire consisted of 27 questions, divided in three groups (General Data, Digital Media Skills 

and Habits and attitude towards Internet and social networks) and was distributed to the parents of 

the high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 



         
When asked what skills of media literacy they find most relevant, 50 % of the examinees chose analysis 

and critical thinking of media content, and 43.8% chose technical skills necessary for access to and 

using of media. 

 Technical digital media skills 

75% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone). 

68.7% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks). 

Similarly, 68.7 % of the examinees strongly agree with the statement can purposefully use different 

sources of information and media devices (e.g. search for information using social network sites, the 

internet). 

93.7% of the examinees are aware of their own media behaviour (e.g. copyright, illegal downloads, 

dangerous media behaviour). 

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), only 31.2% of the examinees said that they strongly agree and 

the same amount said that they agree with the statement.  

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 56.2% of the examinees 

strongly agreed with the statement, 18.7% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (50%) or agree (31.2%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (56.2%) or agree 

(18.7%) with the statement that the media content is tailored in a certain way to target the certain 

audience (e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Regarding the media’s ability to form and influence one's values, examinees were divided: majority 

(50% of them strongly agreed and 18.7% agreed), but, also, 31.2% disagreed and 12.5% strongly 

disagreed with the statement.  

More than half of the examinees stated that they know how media production and distribution works. 

Also, vast majority stated that media has the power to affect people in a certain way; 50% strongly 

agreed with that statement and 25% agreed. We got the same result when we asked participants if 

they question the credibility of the news they consume.  



         
Majority (56.2% strongly agreed and 18.7%) agreed that they know how and why personal data is 

collected and used and that they know how to manage it. 

When it comes to using the media to engage in learning possibilities, examinees were divided: 37.5% 

strongly agreed with the statement, 12.5% agreed, but, also 13.7% disagreed and 31.25 strongly 

disagreed with the statement.  

Furthermore, when it comes to participation, more than half of the examinees (62.5%) wouldn’t agree 

that they often participate in civic and cultural activities and debates and only 25 % stated that they 

participate in a public debate on social media, news portals, etc. 

Majority of the examinees doesn’t often review products they purchased online. 

Only 25% of the examinees recognized a clickbait article, but 50% of them could recognize a very biased 

article.  

 Social and creative digital media skills 

Almost no one would use an email service when setting up a date with a friend, majority doesn’t join 

the communities of interest online (81.2%) and 93.7% of the examinees wouldn’t be able to build a 

website from scratch. 

81.2% of the examinees doesn’t produce often text, images and audio to construct messages, content 

and services.  

Majority of the examinees (62.5%) doesn’t use social media to share content they created with their 

friends, and none compiles or curates online content. 

 Habits and attitude towards Internet, social networks and media literacy education and 

training 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

(mostly 6-8hrs), while other media is not much used. Newspapers are rarely used. Most of the 

examinees stated that they use media for informing and entertainment, while they are less used for 

studying and socializing.  

43.8% of the examinees creates and shares media content occasionally, once a week, 12.5% shares 

sometimes, a few times per week, 6.3% creates and shares content at least once a day, and 37.5% 

never does it.  

Vast majority of the examinees are mostly using Facebook, followed by Instagram and Pinterest.  

Regarding the type of media examinees are using when searching for the news, most of them (75 %) 

are using commercial media in private property, which are financed by advertising, 18.8% of them are 

using public media service financed by the State, and 6.3% are using non-profit media financed mostly 

from donations and support. 



         
Almost all of the examinees (93.8%) have talked to their children about using the Internet and 

communication on social networks. 

When asked which of the following are they most concerned about the impact media has on children, 

37.5% expressed their concern regarding stereotypes and their impact on child’s image about himself 

and other people,31.3% of the examinees said time spent before the screen, 25 % are concerned about 

violence and only 6.3% about all of the above. 

Slightly more than a half of the examinees 56.3% said that their children are not safe on the internet, 

37.5% thinks that their children might be safe on the internet are not safe, while only 6.3 % of the 

examinees think that their child is safe. Most of the examinees (68.8%) know what channels their 

children are using. 68.8% of the examinees are certain that they would recognize that their child has 

become a victim of online hate speech harassment or fraud, while 25% of the examinees might 

recognize that. Vast majority of the examinees (81.3%) thinks that it is necessary to introduce media 

literacy education to schools in order for professors to educate students regarding advantages and 

disadvantages of media. Also, 50% of the examinees would participate in a media literacy training with 

their children, while 37.5 might do it. 

Regarding the resources they would need to improve their media literacy skills, examinees would 

prefer intensive workshop, training and discussions and regarding the media literacy trainers, they 

would prefer cyber security experts, NGO activists and journalists. 

  

 

FORMA. Azione 
 

IV. Teachers 
The data was collected from 44 teachers from Italy, majority of which were female, holding a master 

degree.  Questionnaire consisted of 27 questions, divided in three groups (General Data, Digital Media 

Skills and Habits and attitude towards Internet and social networks) and was distributed to the high 

school teachers, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant54.5 % of the examinees chose analysis 

and critical thinking of media content and 27.3% chose technical skills necessary for access to and using 

of media, while 13.6% chose creating their own media messages and content. 

 Technical digital media skills 

45.4% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 29.5% agrees with that statement. One quarter of the 

examinees didn’t agree with the statement. 



         
45.4% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

40.9% agreed with that statement. 

54.5 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 38.6% agreed with that statement.  

50% of the examinees agree with the statement that they are aware of their own media behaviour 

(e.g. copyright, illegal downloads, dangerous media behaviour), 47.7% of the examinees strongly agree 

with that statement and 2.2 % strongly disagree with the statement.  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), only 20.4% of the examinees said that they strongly agree and 

29.5% said that they agree with the statement. The rest disagreed or strongly disagreed with the 

statement. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 13.6% of the examinees 

strongly agreed with the statement, 22.7% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the 11.3% disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (54.5%) or agree (34%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (50%) or agree (40.9%) 

with the statement that the media content is tailored in a certain way to target the certain audience 

(e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, majority agreed with the statement that is easy for media to form and influence one's values. 

More than a half of the examinees stated that they know how media production and distribution 

works. 

Also, vast majority stated that media has the power to affect people in a certain way; 52.2% strongly 

agreed with that statement and 34% agreed.  

More than a half of them questions the credibility of the news they consume (15.9% strongly agrees 

and 36.3 agrees with the statement). 

Majority (38.6% strongly agreed and 38.6% agreed) agreed that they know how and why personal data 

is collected and used and that they know how to manage it, but only 9% strongly agreed and 22.7% 

agreed with the statement that they use media to engage in learning opportunities. 



         
Furthermore, when it comes to participation, majority of the examinees wouldn’t agree that they often 

participate in civic and cultural activities and debates and only 6,8% stated that they participate in a 

public debate on social media, news portals, etc. 

Majority of the examinees agrees (50%) or strongly agrees (38.6%) with the statement that they often 

review products they purchased online. 

Majority 63.6% of the examinees recognized a clickbait article, and 86.4% of them could recognize a 

very biased article.  

Slightly more than a half of the examinees (54.5%) said that they can communicate and present 

contents using media (e.g. structure and adapt a presentation, publish media content through an 

appropriate channel such as blogs, directories, YouTube), while the rest denied that. 

More than a half of the examinees (52.3%) searches for news about one event from different sources 

of media. 

Almost all of the examinees (90.9%) have talked to their students about using the Internet and 

communication on social networks and majority (72.7%) of them knows how to react if a student 

experiences online bullying or is exercising online bullying. 

 Social and creative digital media skills 

Majority of the examinees wouldn’t use an email service when setting up a date with a friend, majority 

doesn’t join the communities of interest online and majority don’t know how to build a website from 

the scratch. 

13.6% of the examinees strongly agreed and 31.8% agreed with the statement that they often produce 

text, images and audio to construct messages, content and services.  

More than a half of the examinees (20.4% strongly agrees and 38.6% agrees) use social media to share 

content they created with their friends, and majority of them doesn’t compile or curate online content. 

 Habits and attitude towards Internet and social networks 

This main purpose of this set of questions was to identify examinee's habits regarding Internet and 

social networks, alongside their attitude towards different channels of communication, but, also, 

attitude towards media literacy education and training. 

Most of the examinees stated that they mostly use media for informing themselves and learning. 

Media is used less for entertainment and socializing. Majority of the examinees (75%) creates their 

own media content and publishes it on the Internet. 

Vast majority of the examinees are mostly using Facebook, followed by Instagram and Nessuno. 

Regarding the type of media examinees are using when searching for the news, most of them (61.9 %) 

are using public media service financed by the State, 33.3% are using commercial media in private 

property, which are financed by advertising and 4.8% are using non-profit media financed mostly from 

donations and support. 

The majority of the examinees (86.4%) thinks that the media literacy education should be more present 

in the educational processes. 



         
Majority of the examinees (63.6%) has already participated in a training on media literacy and 47.7% 

said that they would maybe participate again.  

Regarding the type of resources needed to improve their media literacy skills, examinees would prefer 

training, intensive workshop and online resources with case studies and regarding the media literacy 

trainers, they would prefer cyber security experts, bloggers and journalists.  

 

V. Students  
 

The data was collected from 72 students from Italy, majority of which aged 15-17, both male and 

female, attending vocational school. Questionnaire consisted of 25 questions, divided in three groups 

(General Data, Digital Media Skills and Habits and attitude towards Internet and social networks) and 

was distributed to the high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

 Technical digital media skills 

43% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 44.4% agrees with that statement. Only 12.5 % of the 

examinees didn’t agree with the statement. 

47.2% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

44.4% agrees with that statement and only 8.3 % doesn’t agree with that statement. 

55.5 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 37.5% agrees with that statement. Only 19.4 % of the examinees disagrees and 4.1% strongly 

disagrees with the statement.  

43.3% of the examinees strongly agree with the statement that they are aware of their own media 

behaviour (e.g. copyright, illegal downloads, dangerous media behaviour), 33.3% of the examinees 

agree with that statement while the rest disagrees. 

When asked to express their level of agreement with the statement if they know how to set up and 

manage security features (install and update firewalls, virus protection, parental controls and 

PINs/passwords), 29.1% of the examinees said that they strongly agree and 38.8% said that they agree 

with the statement. The rest disagreed or strongly disagreed with the statement. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 50% of the examinees 

strongly agreed with the statement, 22.2% agreed while the rest disagreed.  

Finally, majority of the examinees said that they order and purchase products and services online, 

while the rest disagreed with the statement.  



         
 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (18%) or agree (48.6%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (20.8%) or agree 

(48.6%) with the statement that the media content is tailored in a certain way to target the certain 

audience (e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority strongly agreed (37.5%) or agreed (38.8%) with the statement that is easy for media 

to form and influence one's values. More than half of the examinees stated that they know how media 

production and distribution works. 

Also, vast majority stated that media has the power to affect people in a certain way; 44.4% strongly 

agreed with that statement and 40.2% agreed.  

Majority (22.2% strongly agreed and 40.2%) agreed that they know how and why personal data is 

collected and used and that they know how to manage it.  

Also, majority of the examinees stated that they use media to engage in learning opportunities. 

However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates and majority stated that they don’t 

participate in a public debate on social media, news portals, etc. 

Finally, when reading or watching news, 36.1% of the examinees strongly agrees that they pay 

attention to the source of the information, and 26.3% agrees with that statement. 

 

When asked which the main internet crimes according to them are, information stealing, bullying and 

fake news ranked the highest. 45.8% of students reported that they know how to report it, 43.1% 

might wouldn’t know and only 11.1% wouldn’t know how to report it. 

Half of them (50%) sometimes searches for news about one event from different sources of media, 

while 40.3% always does it. 

Almost half of the examinees (44.4%) expressed that they trust media to a certain extent and half of 

them (51.4%) trust media, but not entirely. Only 1.4% of the examinees trusts media completely and 

2.8% expressed that they don’t trust media at all.    

54.2% of the examinees recognized a clickbait article, and 48.6% of them could recognize a very biased 

article.  

 Social and creative digital media skills 

Most of the examinees (84.6%) wouldn’t use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (65.2%). Only 8.3% of the examinees strongly 



         
agreed with the statement that they can build a website from scratch and 18% of the examinees agreed 

with that statement. 

15.2% of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services. 33.3% agreed, 29.1% disagreed and 22.2% strongly 

disagreed with that statement.  

Majority (47.2% strongly agreed and 31.9% agreed) of the examinees agreed with the statement that 

they use social media to share content they created with their friends, but majority of them (74.9%) 

doesn’t compile or curate online content. 

• Habits and attitude towards Internet and social networks 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, while radio is rarely used. Most of the examinees stated that they mostly use media for 

entertainment followed with socializing with friends and family. Media is used for informing and 

studying, but in a smaller amount than above mentioned uses.  

Vast majority of the examinees are mostly using Instagram, followed by Facebook.  

Regarding the type of media examinees are using when searching for the news, most of them (76.8 %) 

are using commercial media in private property, which are financed by advertising, 11.6% are using 

public media service financed by the State and 11.6% are using non-profit media financed mostly from 

donations and support. 

Majority of the examinees (83.3%) are creating and publishing their own media content on the 

Internet. The majority of the examinees (81.9%) thinks that the media literacy education should be 

more present in the educational processes and the majority (77.8%) agrees that media, besides 

informing and entertaining, has educational function, also. 

More than a half of the examinees (55.6%) has already participated in a training on media literacy and 

58.3% said that they would participate again.  

Regarding the type of the training, examinees would prefer case studies, lectures and games and 

regarding the media literacy trainers, they would prefer cyber security experts, bloggers and 

journalists.  

 

VI. Parents  
 

The data was collected from 47 parents from Italy, majority of which were female (76.6%), holding a 

high school diploma (42.6%), employed 40 or more hrs a week (44.7%). Questionnaire consisted of 29 

questions, divided in three groups (General Data, Digital Media Skills and Habits and attitude towards 

Internet and social networks) and was distributed to the parents of the high school students, in April 

and May 2019.  



         
 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, 44.7 % of the examinees chose 

analysis and critical thinking of media content, as well as technical skills necessary for access to and 

using of media, as well as (36.2%). 

 Technical digital media skills 

42.5% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 36.1% agree with that statement. 

46.8% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

36.1% agree with that statement and while the rest disagrees (17%). 

51 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 40.4% agrees with that statement. Only 6.3 % of the examinees disagrees and 2.1% strongly 

disagrees with the statement.  

46.8% of the examinees agree with the statement that they are aware of their own media behaviour 

(e.g. copyright, illegal downloads, dangerous media behaviour), 36.1% of the examinees strongly agree 

with that statement, while the rest disagrees or strongly disagrees. 

When asked to express their level of agreement with the statement if they know how to set up and 

manage security features (install and update firewalls, virus protection, parental controls and 

PINs/passwords), only 23.4% of the examinees said that they strongly agree, but 46.8% said that they 

agree with the statement. The rest disagreed or strongly disagreed with the statement. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 25.5% of the examinees 

strongly agreed with the statement, 31.9% agreed while the rest disagreed.  

Finally, more than a half of the examinees (51% strongly agreed and 27.6% agreed) said that they order 

and purchase products and services online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (25.5%) or agree (42.5%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (31.9%) or agree 

(38.2%) with the statement that the media content is tailored in a certain way to target the certain 

audience (e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority agreed with the statement that is easy for media to form and influence one's 

values, while only 12.7 % disagreed with that statement. 



         
More than a half of the examinees (19.1% strongly agreed and 36.1% agreed) stated that they know 

how media production and distribution works. 

Also, vast majority stated that media has the power to affect people in a certain way; 57.4% strongly 

agreed with that statement and 27.6% agreed.  

19.1% of the examinees strongly agrees with the statement that they question the credibility of the 

news they consume and 42.5% of the examinees agrees with that statement. 29.7% of the examinees 

disagrees with that statement and 8.5% strongly disagrees with it. 

Majority (25.5% strongly agrees and 38.2% agrees) agreed that they know how and why personal data 

is collected and used and that they know how to manage it.  

Furthermore, majority of the examinees (10.4% disagrees and 31.9% strongly disagrees) stated that 

they don’t use media to engage in learning opportunities. 

Similarly, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates and only 14.8% stated that they participate 

in a public debate on social media, news portals, etc. 

Majority of the examinees agrees (34%) or strongly agrees (48.9%) with the statement that they often 

review products they purchased online. 

Slightly more than a half of the examinees (53.2%) recognized a clickbait article, but 83% of them could 

recognize a very biased article.  

 Social and creative digital media skills 

Most of the examinees wouldn’t use an email service when setting up a date with a friend, majority 

doesn’t join the communities of interest online. On the contrary, only 4.2% of the examinees strongly 

agreed with the statement that they can build a website from scratch and 8.5% of the examinees 

agreed with that statement. 

6. 3% of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services. 23.4% agreed, 29.7% disagreed and 40.4% strongly 

disagreed with that statement.  

Majority (23.4% strongly agreed and 34% agreed) of the examinees agreed with the statement that 

they use social media to share content they created with their friends, but majority of them (83.5%) 

don’t compile or curate online content. 

 Habits and attitude towards Internet, social networks and media literacy education and 

training 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, 1-4 hrs a day, while the newspapers are rarely used. Most of the examinees stated that 

they mostly use media for informing, socializing and entertainment, but slightly less for studying. 



         
25.5% of the examinees creates and shares media content occasionally, once a week, 23.4% shares 

sometimes, a few times per week, 12.8% creates and shares content very often, multiple times a day, 

and 29.8% never does it.  

Vast majority of the examinees are mostly using Facebook, followed by Instagram, Nessuno, Twitter 

and Pinterest.  

Regarding the type of media examinees are using when searching for the news, majority (46.7 %) are 

using commercial media in private property, which are financed by advertising, 44.7% of them are 

using public media service financed by the State, and 6.4% are using non-profit media financed mostly 

from donations and support. 

All of the examinees (100%) have talked to their children about using the Internet and communication 

on social networks. 

When asked which of the following they are most concerned about regarding the impact media has on 

children, 40.4% of the examinees said time spent before the screen, 38.3% expressed their concern 

regarding stereotypes and their impact on child’s image about himself and other people, 19.1 % are 

concerned about violence and only 2.1% about sexualisation. 

Slightly more than a half of the examinees 83% said that their child is not safe on the internet. Most of 

the examinees (78.7%) know what channels their children are using. 44.7% of the examinees would 

recognize that their child has become a victim of online hate speech harassment or fraud, while 42.6% 

of the examinees are might recognize it. Vast majority of the examinees (89.4%) thinks that it is 

necessary to introduce media literacy education to schools in order for professors to educate students 

regarding advantages and disadvantages of media. Also, 78.7% of the examinees would participate in 

a media literacy training with their children. 

Regarding the resources they would need to improve their media literacy skills, examinees would 

prefer training, intensive workshop and discussions and regarding the media literacy trainers, they 

would prefer cyber security experts, journalists and bloggers.  

 

 IREX Europe 
 

 

VII. Students  
 

The data was collected from 14 students from France, majority of which female aged 17, attending 

gymnasium. Questionnaire consisted of 29 questions, divided in three groups (General Data, Digital 

Media Skills and Habits and attitude towards Internet and social networks) and was distributed to the 

high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 



         
 Technical digital media skills 

64.2% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 35.7% agrees with that statement. 

57.7% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

35.7% agrees with that statement and only 7.1 % doesn’t agree with that statement. 

71.4 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 28.5% agrees with that statement.  

50% of the examinees strongly agree with the statement that they are aware of their own media 

behaviour (e.g. copyright, illegal downloads, dangerous media behaviour), 42.8% of the examinees 

agree with that statement and only 7.1 % disagree with the statement.  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), examinees were divided – half of them strongly agreed or 

agreed and the other half strongly disagreed or disagreed. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 42.8% of the examinees 

strongly agreed with the statement, 50% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (64.2%) or agree (35.7%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Unlike the previous question, majority expressed that they strongly agree (35.7%) or agree (35.7%) 

with the statement that the media content is tailored in a certain way to target the certain audience 

(e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience) and 28.5% disagreed with the statement. 

Also, a big majority (78.5%) strongly agreed with the statement that is easy for media to form and 

influence one's values. Nearly half of the examinees (57.1%) stated that they are not sure how media 

production and distribution works. 

Also, vast majority (78.5%) stated that media has the power to affect people in a certain way.  

Majority strongly agreed that they know how and why personal data is collected and used and that 

they know how to manage it.  

Less than a half of the examinees (7.1% strongly agreed and 28.5% agreed) stated that they use media 

to engage in learning opportunities. 



         
However, when it comes to participation, most of the examinees agree that they often participate in 

civic and cultural activities and debates nobody stated that they participate in a public debate on social 

media, news portals, etc. 

Majority of the examinees doesn’t review products they purchased online. 

Finally, when reading or watching news, majority of the examinees doesn’t pay attention to the source 

of the information. 

When asked which the main internet crimes according to them are, bullying, hate speech and 

information stealing where ranked the highest. The majority of students (71.4%) reported that they 

might know how to report it. 

Majority of them (42.9%) rarely searches for news about one event from different sources of media, 

35.7% of them sometimes searches for news about one event from different sources of media and 

21.4% always searches for news about one event from different sources of media. 

On the scale from 1 to 4, when asked to what degree do they trust media, majority of the examinees 

(78.6%) chose 2. Majority of the examinees (78.6%) were able to recognize advert article. Regarding 

clickbait, only 21.4% of the examinees recognized a clickbait article, but 85.7% recognized a very 

obvious clickbait. Only 14.3% of them could recognize a very biased article.  

 Social and creative digital media skills 

Most of the examinees (71,2%) would use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online.  7.1% of the examinees strongly agreed with 

the statement that they can build a website from scratch and 7.1% of the examinees agreed with that 

statement. 

42.8% of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services. 14.2% agreed, 28.5% disagreed and 14.2 strongly 

disagreed with that statement.  

Half (50 %) of the examinees agreed with the statement that they use social media to share content 

they created with their friends. 

• Habits and attitude towards Internet and social networks 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, while radio and newspapers are rarely used. Most of the examinees stated that they 

mostly use media for entertainment followed by socializing with friends and family and informing 

themselves. Media is, also, used for studying, but in a smaller amount than above mentioned uses.  

Vast majority of the examinees are mostly using Instagram (85.7%), while 42.8% of the examinees use 

Snapchat.  

Regarding the type of media examinees are using when searching for the news, most of them (71.4 %) 

are using commercial media in private property, which are financed by advertising, 28.6% are using 



         
public media service financed by the State and none is using non-profit media financed mostly from 

donations and support. 

Majority of the examinees (71.4%) are not creating and publishing their own media content on the 

Internet. The majority of the examinees (78.6%) think that the media literacy education should be 

more present in the educational processes and the majority agrees that media, besides informing and 

entertaining, has educational function, also. 

More than a half of the examinees (57.1%) haven’t participated in a training on media literacy and only 

21.4% would participate in the media literacy training.  

Regarding the type of the training, discussions and case studies and regarding the media literacy 

trainers, they would prefer cyber security experts, bloggers and journalists.  

 

VIII. Parents  
 

The data was collected from 13 parents from France, majority of which were female (53.8%), holding 

a master degree (53.8%), employed 1-39 hrs a week (76.9%). Questionnaire consisted of 30 questions, 

divided in three groups (General Data, Digital Media Skills and Habits and attitude towards Internet 

and social networks) and was distributed to the parents of the high school students, in April and May 

2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, analysis and critical thinking of media 

content came first, followed by technical skills necessary for access to and using of media. 

 Technical digital media skills 

84.6% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 7.6% agreed with that statement. Only 7.6 % of the 

examinees didn’t agree with the statement. 

69.2% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

23% agrees with that statement and only 7.6 % doesn’t agree with that statement. 

61.5 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 30.7% agrees with that statement. Only 7.6 % of the examinees disagrees.  

46.1% of the examinees strongly agree with the statement that they are aware of their own media 

behaviour (e.g. copyright, illegal downloads, dangerous media behaviour), 46.1% of the examinees 

strongly agree with that statement and 25.3 % disagree with the statement.  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 



         
parental controls and PINs/passwords), 23% of the examinees said that they strongly agree and 30.7% 

said that they agree with the statement.  

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 30.7% of the examinees 

strongly agreed with the statement, 38.4% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (30.7%) or agree (53.8%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they agree (23%) or strongly agree (38.4%) 

with the statement that the media content is tailored in a certain way to target the certain audience 

(e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority agreed with the statement that is easy for media to form and influence one's 

values, while only 15.3 % disagreed with that statement. 

More than half of the examinees stated that they know how media production and distribution works. 

Also, almost all of the examinees question the credibility of the news they consume.  

Majority (23% strongly agreed and 38.4% agreed) agreed that they know how and why personal data 

is collected and used and that they know how to manage it.  

Less than a half of the examinees stated that they use media to engage in learning opportunities. 

Furthermore, when it comes to participation, more than half of the examinees wouldn’t agree that 

they often participate in civic and cultural activities and debates and only 23% stated that they 

participate in a public debate on social media, news portals, etc. 

Majority of the examinees disagrees (23%) or strongly agrees (38.4%) with the statement that they 

often review products they purchased online. 

All of the examinees recognized an advertisement article, while only 38.5% recognized a clickbait 

article. Majority of the examinees recognized obvious clickbait and 61.5% of them could recognize a 

very biased article.  

 Social and creative digital media skills 

Almost half of the examinees (46.1%) strongly agrees with the statement that they would use an email 

service when setting up a date with a friend, majority doesn’t join the communities of interest online 

(38.4% disagrees and 23% strongly disagrees. Majority can’t build a website from scratch. 



         
None of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services. 23% of the examinees agreed, 30.7% disagreed, 

and 46.1% strongly disagreed with that statement.  

Less than a half of the examinees use social media to share content they created with their friends (7.6 

% strongly agreed and 38.4% agreed), but majority of them (92.3%) doesn’t compile or curate online 

content. 

 Habits and attitude towards Internet, social networks and media literacy education and 

training 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, 1-2 hrs a day, while the newspapers are rarely used. Most of the examinees stated that 

they mostly use media for informing and studying, and also for socializing and entertainment, but in a 

smaller amount.  

30.8% of the examinees creates and shares media content occasionally, once a week, 38.5% shares 

sometimes, a few times per week, 7.7% creates and shares content very often, multiple times a day, 

and 23.1% never does it.  

Vast majority of the examinees are mostly using Facebook, followed by Linkedin, Instagram and 

Pinterest.  

Regarding the type of media examinees are using when searching for the news, most of them (61.5 %) 

are using public media service financed by the State, 38.5% of them are using commercial media in 

private property, which are financed by advertising, and none are using non-profit media financed 

mostly from donations and support. 

Less than a half of the examinees (46.2%) have talked to their children about using the Internet and 

communication on social networks. 

When asked which of the following are they most concerned about regarding the impact media has on 

children, 46.2% of the examinees said time spent before the screen, 23.1 % are concerned about 

violence, 15.4% expressed their concern regarding stereotypes and their impact on child’s image about 

himself and other people, and 15.4% about sexualisation. 

Majority of the examinees (69.2%) said that their children are not safe on the internet, while 15.4% 

thinks that their children are safe and the same amount of the examinees thinks that their child might 

be safe. Most of the examinees (61.5%) know what channels their children are using. 61.5% of the 

examinees might recognize that their child has become a victim of online hate speech harassment or 

fraud, while 30.8% of the examinees are certain that they would recognize that. All of the examinees 

(100%) think that it is necessary to introduce media literacy education to schools in order for professors 

to educate students regarding advantages and disadvantages of media. Also, 69.2% of the examinees 

would participate in a media literacy training with their children. 



         
Regarding the resources they would need to improve their media literacy skills, examinees would 

prefer discussions, intensive workshop training and peer mentorship, and regarding the media literacy 

trainers, they would prefer journalists, cyber security experts and NGO activists.  

  

 

PRIZMA Foundation 
 

IX. Teachers 
The data was collected from 35 teachers from Slovenia, majority of which were female, holding a 

master degree.  Questionnaire consisted of 25 questions, divided in three groups (General Data, Digital 

Media Skills and Habits and attitude towards Internet and social networks) and was distributed to the 

high school teachers, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, 48.5 % of the examinees chose 

technical skills necessary for access to and using of media, and another half (45.5%) chose analysis and 

critical thinking of media content. 

 Technical digital media skills 

62.8% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 28.5% agrees with that statement. Only 4.4 % of the 

examinees didn’t agree with the statement. 

60% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

34.2% agrees with that statement. 

68.5 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 22.8% agrees with that statement.  

42.8% of the examinees agree with the statement that they are aware of their own media behaviour 

(e.g. copyright, illegal downloads, dangerous media behaviour), 37.1% of the examinees strongly agree 

with that statement and 14.2 % disagree with the statement.  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), only 25.7% of the examinees said that they strongly agree and 

25.7% said that they agree with the statement. The rest disagreed or strongly disagreed with the 

statement. 



         
When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 36.3% of the examinees 

strongly agreed with the statement, 48.4% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the 11.4% disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (42.8%) or agree (42.8%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (45.7%) or agree (40%) 

with the statement that the media content is tailored in a certain way to target the certain audience 

(e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, everyone agreed with the statement that is easy for media to form and influence one's values. 

More than a half of the examinees stated that they know how media production and distribution 

works. 

Also, vast majority stated that media has the power to affect people in a certain way; 71.4% strongly 

agreed with that statement and 22.8 agreed.  

Majority (28.5% strongly agreed and 42.8% agreed) agreed that they know how and why personal data 

is collected and used and that they know how to manage it.  

Also, 85.6% of the examinees stated that they use media to engage in learning opportunities. 

However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates and only 22,8% stated that they participate 

in a public debate on social media, news portals, etc. 

Majority of the examinees agrees (31.4%) or strongly agrees (42.8%) with the statement that they 

often review products they purchased online. 

Only 35.3% of the examinees recognized a clickbait article, but 64.7% of them could recognize a very 

biased article.  

Slightly more than a half of the examinees (55.9%) said that they can communicate and present 

contents using media (e.g. structure and adapt a presentation, publish media content through an 

appropriate channel such as blogs, directories, YouTube), while the rest denied that. 

Only 26.5% of the examinees searches for news about one event from different sources of media, 

while the majority (64.7%) does it sometimes.  

Almost all of the examinees (91.2%) has talked to their students using the Internet and communication 

on social networks and majority (79.4%) of them knows how to react if a student experiences online 

bullying or is exercising online bullying. 



         
 Social and creative digital media skills 

Almost half of the examinees (48.5%) would use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (82.7%) and majority (65.6%) don’t know how 

to build a website from the scratch. 

65.6% of the examinees disagreed with the statement that they often produce text, images and audio 

to construct messages, content and services.  

Majority (68,5 %) of the examinees don’t use social media to share content they created with their 

friends, and majority of them (82.8%) doesn’t compile or curate online content. 

 

 Habits and attitude towards Internet and social networks 

This main purpose of this set of questions was to identify examinee's habits regarding Internet and 

social networks, alongside their attitude towards different channels of communication, but, also, 

attitude towards media literacy education and training. 

Most of the examinees stated that they mostly use media for informing themselves and learning. 

Media is used less for entertainment and socializing. More than a half of the examinees (63.6%) creates 

their own media content and publishes it on the Internet. 

Vast majority of the examinees are mostly using Facebook (75.9%), while 24.1% of the examinees use 

Instagram. The rest are mostly using Pinterest or none. 

Regarding the type of media examinees are using when searching for the news, most of them (51.5 %) 

are using public media service financed by the State, 48.5% are using commercial media in private 

property, which are financed by advertising and none are using non-profit media financed mostly from 

donations and support. 

The majority of the examinees (94.1%) thinks that the media literacy education should be more present 

in the educational processes. 

Vast majority of the examinees (61.8%) has already participated in a training on media literacy and 

70.6% said that they would maybe participate again.  

Regarding the type of the training, examinees would prefer intensive workshop, online resources with 

case studies and discussions and regarding the media literacy trainers, they would prefer cyber security 

experts, bloggers and journalists.  

 

X. Students  
 

The data was collected from 67 students from Slovenia, majority of which female aged 15-17, 

attending gymnasium. Questionnaire consisted of 25 questions, divided in three groups (General Data, 

Digital Media Skills and Habits and attitude towards Internet and social networks) and was distributed 

to the high school students, in April and May 2019.  



         
 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

 Technical digital media skills 

58.2% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 37.3% agrees with that statement. Only 4.4 % of the 

examinees didn’t agree with the statement. 

59.9% of the examinees strongly agree that they can consciously choose between different media 

devices, based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) 

30.3% agrees with that statement and only 10.6 % doesn’t agree with that statement. 

61.1 % of the examinees strongly agree with the statement can purposefully use different sources of 

information and media devices (e.g. search for information using social network sites, the internet) 

and 28.3% agrees with that statement. Only 8.9 % of the examinees disagrees and 1.4% strongly 

disagrees with the statement.  

40.2% of the examinees agree with the statement that they are aware of their own media behaviour 

(e.g. copyright, illegal downloads, dangerous media behaviour), 34.3% of the examinees strongly agree 

with that statement and 25.3 % disagree with the statement.  

Unlike the previous questions, when asked to express their level of agreement with the statement if 

they know how to set up and manage security features (install and update firewalls, virus protection, 

parental controls and PINs/passwords), only 19.4% of the examinees said that they strongly agree and 

26.86% said that they agree with the statement. Majority disagreed or strongly disagreed with the 

statement. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 61.1% of the examinees 

strongly agreed with the statement, 32.8% agreed while the rest disagreed.  

Finally, more than a half of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (50.7%) or agree (34.3%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (46.2%) or agree 

(38.8%) with the statement that the media content is tailored in a certain way to target the certain 

audience (e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority agreed with the statement that is easy for media to form and influence one's 

values, while only 7.3 % disagreed with that statement. 

Nearly half of the examinees stated that they know how media production and distribution works. 



         
Also, vast majority stated that media has the power to affect people in a certain way; 68.6% strongly 

agreed with that statement and 26.8 agreed.  

Majority (43.2% strongly agreed and 14.9%) agreed that they know how and why personal data is 

collected and used and that they know how to manage it.  

Also, 83,5% of the examinees stated that they use media to engage in learning opportunities. 

However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates and only 14,8% stated that they participate 

in a public debate on social media, news portals, etc. 

Majority of the examinees agrees (31.3%) or strongly agrees (43.2%) with the statement that they 

often review products they purchased online. 

Finally, when reading or watching news, 58.1% of the examinees pay attention to the source of the 

information. 

When asked which the main internet crimes according to them are, information stealing, fraud, viruses 

and bullying where ranked the highest. The majority of students (53.7%) reported that they might 

know how to report it, 23.9% wouldn’t know and only 22.4% would know how to report it. 

Majority of them (67.2%) sometimes searches for news about one event from different sources of 

media, 23.9% of them always searches for news about one event from different sources of media and 

only 9% rarely searches for news about one event from different sources of media. 

Almost half of the examinees (46.3%) expressed that they trust media to a certain extent and half of 

them (50.7%) trust media, but not entirely. Only 2% of the examinees trusts media completely and 

nobody expressed that they don’t trust media at all.    

Only 34.3% of the examinees recognized a clickbait article, and only 31.8% of them could recognize a 

very biased article.  

 Social and creative digital media skills 

Most of the examinees (73%) wouldn’t use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (74.5%). 35.8% of the examinees strongly 

agreed with the statement that they can build a website from scratch and 29.8% of the examinees 

agreed with that statement. 

19. 4% of the examinees strongly agreed with the statement that they often produce text, images and 

audio to construct messages, content and services. 31.3% agreed, 20.8% disagreed and 23.8% strongly 

disagreed with that statement.  

Majority (62.6%) of the examinees agreed with the statement that they use social media to share 

content they created with their friends, but majority of them (83.5%) doesn’t compile or curate online 

content. 

• Habits and attitude towards Internet and social networks 



         
This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, while radio is rarely used. Most of the examinees stated that they mostly use media for 

entertainment followed with socializing with friends and family. Media is used for informing and 

studying, but in a smaller amount than above mentioned uses.  

Vast majority of the examinees are mostly using Instagram (75.8%), while 30.3% of the examinees use 

Facebook. The rest are mostly using Pinterest, Twitter and Snapchat.  

Regarding the type of media examinees are using when searching for the news, most of them (57.6 %) 

are using commercial media in private property, which are financed by advertising, 39.4% are using 

public media service financed by the State and only 3% are using non-profit media financed mostly 

from donations and support. 

Slightly more than a half of the examinees (51.5%) are creating and publishing their own media content 

on the Internet. The majority of the examinees (86.2%) thinks that the media literacy education should 

be more present in the educational processes and the majority agrees that media, besides informing 

and entertaining, has educational function, also. 

Vast majority of the examinees (80.3%) has already participated in a training on media literacy and 

54.5% said that they would maybe participate again.  

Regarding the type of the training, examinees would prefer case studies, lectures and games and 

regarding the media literacy trainers, they would prefer cyber security experts, bloggers and 

journalists.  

 

XI. Parents  
 

The data was collected from 31 parents from Slovenia, majority of which were female (60%), holding 

a master degree (33.3%) or high school diploma (26.7%), employed 40 or more hrs a week (76.7%). 

Questionnaire consisted of 27 questions, divided in three groups (General Data, Digital Media Skills 

and Habits and attitude towards Internet and social networks) and was distributed to the parents of 

the high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, 46.7 % of the examinees chose 

technical skills necessary for access to and using of media, as well as analysis and critical thinking of 

media content (33.3%). 

 Technical digital media skills 



         
45.1% of the examinees strongly agree that they can use media devices in a technical sense (e.g. 

computer, tablet, smartphone), while the 32.2% agrees with that statement. 19.3 % of the examinees 

didn’t agree with the statement. 

67.6% of the examinees agree that they can consciously choose between different media devices, 

based on their function (e.g. computer, smartphone or tablet, navigate through hyperlinks) while 87 

% of the examinees agree with the statement can purposefully use different sources of information 

and media devices (e.g. search for information using social network sites, the internet). 

74.1% of the examinees are aware of their own media behaviour (e.g. copyright, illegal downloads, 

dangerous media behaviour), but, when it comes to setting up and managing security features (install 

and update firewalls, virus protection, parental controls and PINs/passwords), less than a half of the 

examinees 48.3% said they are able to do that. 

When asked to express their level of agreement with the statement if they know how to set up 

appropriate devices and services (e.g. set up a Wi-Fi, a computer or smart TV), 35.4% of the examinees 

strongly agreed with the statement, 41.9% agreed while the rest disagreed.  

Finally, majority (70.8%) of the examinees said that they order and purchase products and services 

online, while the rest disagreed with the statement.  

 Cognitive and civic digital media skills 

Majority of the examinees expressed that they strongly agree (34.4%) or agree (48.3%) with the 

statement that media represents information in a selective way and that they know how to interpret 

media messages (e.g. implicit versus explicit media language, the structure of a 

text/article/film/video/…).  

Similarly to the previous question, majority expressed that they strongly agree (29%) or agree (45.1%) 

with the statement that the media content is tailored in a certain way to target the certain audience 

(e.g. selection possibilities, personalized offer through cookies, newspapers/television 

channels/websites and their target audience). 

Also, a big majority agreed with the statement that is easy for media to form and influence one's 

values, while only 3.2 % disagreed with that statement. 

Nearly half of the examinees stated that they know how media production and distribution works. 

Also, vast majority stated that media has the power to affect people in a certain way; 48.3% strongly 

agreed with that statement and 35.4% agreed.  

Slightly more than a half of the examinees know how and why personal data is collected and used and 

that they know how to manage it.  

Also, 61.2% of the examinees stated that they use media to engage in learning opportunities. 

However, when it comes to participation, more than half of the examinees wouldn’t agree that they 

often participate in civic and cultural activities and debates and only 16% stated that they participate 

in a public debate on social media, news portals, etc. Majority of the examinees often review products 

they purchased online. 



         
Only 33.3% of the examinees recognized a clickbait article, but 54.8% of them could recognize a very 

biased article.  

 Social and creative digital media skills 

Most of the examinees (61.2%) wouldn’t use an email service when setting up a date with a friend, 

majority doesn’t join the communities of interest online (77.3%). 22.5% of the examinees agreed with 

the statement that they can build a website from scratch. 

Majority of the examinees doesn’t produce text, images and audio often to construct messages, 

content and services. Slightly less than a half of the examinees agreed with the statement that they 

use social media to share content they created with their friends, but majority of them (80.6%) doesn’t 

compile or curate online content. 

 Habits and attitude towards Internet, social networks and media literacy education and 

training 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, 1-2 hrs a day, while the newspapers are rarely used. Most of the examinees stated that 

they mostly use media for informing and studying, while they are almost not using it for socializing at 

all.  

35.5% of the examinees creates and shares media content occasionally, once a week, 29% shares 

sometimes, a few times per week, 19% creates and shares content very often, multiple times a day, 

and 12.9% never does it.  

Vast majority of the examinees are mostly using Facebook, followed by Instagram, Linkedin, Twitter 

and Pinterest.  

Regarding the type of media examinees are using when searching for the news, most of them (74.2 %) 

are using commercial media in private property, which are financed by advertising, 25.8% of them are 

using public media service financed by the State, and none are using non-profit media financed mostly 

from donations and support. 

Almost all of the examinees (90%) have talked to their children about using the Internet and 

communication on social networks. 

When asked which of the following they are most concerned about regarding the impact media has on 

children, 45.2% of the examinees said time spent before the screen, 22.6% expressed their concern 

regarding stereotypes and their impact on child’s image about himself and other people, 22.6 % are 

concerned about violence and only 9.7% about sexualisation. 

Slightly more than a half of the examinees 54.8% said that their child might be safe on the internet, 

while 29% thinks that their children are not safe and only 16.1% of the examinees thinks that their 

child is safe. Most of the examinees (71%) know what channels their children are using. 54.8% of the 

examinees might recognize that their child has become a victim of online hate speech harassment or 

fraud, while 41.9% of the examinees are certain that they would recognize that. Vast majority of the 



         
examinees (83.9%) thinks that it is necessary to introduce media literacy education to schools in order 

for professors to educate students regarding advantages and disadvantages of media. Also, 64.5% of 

the examinees would participate in a media literacy training with their children. 

Regarding the resources they would need to improve their media literacy skills, examinees would 

prefer training, intensive workshop, online resources with case studies and discussions and regarding 

the media literacy trainers, they would prefer cyber security experts, journalists, representatives of 

video games industry and bloggers.  

 

  

Sofia Development Association 
 

XII. Teachers 
 

The data was collected from 71 teachers from Bulgaria, majority of which were female, holding a 

master degree.  Questionnaire consisted of 18 questions, divided in three groups (General Data, Digital 

Media Skills and Habits and attitude towards Internet and social networks) and was distributed to the 

high school teachers, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

When asked what skills of media literacy they find most relevant, 45% of the examinees chose analysis 

and critical thinking of media content, 18.3% chose technical skills necessary for access to and using of 

media, 14% chose creating one’s own content while 4.2% didn’t know. 

 Technical digital media skills 

 

 



         
 Cognitive and civic digital media skills 

More than a half of the examinees (67.2%) said that they can communicate and present contents using 

media (e.g. structure and adapt a presentation, publish media content through an appropriate channel 

such as blogs, directories, YouTube), while the rest denied that. 

37% of the examinees always searches for news about one event from different sources of media, 

while the majority (53%) does it sometimes. 8.6% of the examinees rarely does it. 

Majority of the examinees (89.6%) has talked to their students using the Internet and communication 

on social networks and majority (67.2%) of them knows how to react if a student experiences online 

bullying or is exercising online bullying. 

 

 

 

 

 

 

 

 



         
 

 Social and creative digital media skills 

 

 Habits and attitude towards Internet and social networks 

This main purpose of this set of questions was to identify examinee's habits regarding Internet and 

social networks, alongside their attitude towards different channels of communication, but, also, 

attitude towards media literacy education and training. 

Most of the examinees stated that they mostly use media for informing themselves, followed by 

learning and entertainment. Media is used less for socializing within this group of examinees.  

Vast majority of the examinees are mostly using Facebook, while the use of Instagram, LinkedIn, 

Pinterest, etc. is significantly lower.  

The majority of the examinees (93.1%) thinks that the media literacy education should be more 

present in the educational processes. 

Majority of the examinees (63.7%) hasn’t participated in a training on media literacy.  

Regarding the resources that would improve their media literacy skills, examinees would prefer 

training, online resources with case studies and intensive workshops and regarding the media literacy 

trainers, they would prefer cyber security experts, journalists and bloggers.  

 

XIII. Students  
 

The data was collected from 113 students from Bulgaria, majority of which female aged 15-17, 

attending gymnasium. Questionnaire consisted of 22 questions, divided in three groups (General Data, 

Digital Media Skills and Habits and attitude towards Internet and social networks) and was distributed 

to the high school students, in April and May 2019.  



         
 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. 

 Technical digital media skills 

 

 Cognitive and civic digital media skills 

 

When asked which the main internet crimes according to them are, information stealing, bullying, 

viruses and fraud where ranked the highest. Less than a half of the examinees (45.1%) reported that 

they would know how to report it, 42.6% would know and 12.1% wouldn’t know how to report it. 

 



         
 Social and creative digital media skills 

 

 
 

• Habits and attitude towards Internet and social networks 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mainly using 

Internet and television, while radio and newspapers are rarely used. Media is almost equally used for 

entertainment, socializing with friends and family, informing and studying. 

 

Examinees are mostly using Instagram, followed by Facebook and Pinterest. 



         
Majority of the examinees (76.8%) are creating and publishing their own media content on the 

Internet. The majority of the examinees (82.9%) thinks that the media literacy education should be 

more present in the educational processes and the majority agrees that media, besides informing and 

entertaining, has educational function, also. 

Majority of the examinees (60.9%) haven’t already participated in a training on media literacy and 

63.4% said that they would participate.  

Regarding the type of the training, examinees would prefer discussion with experts, case studiesnand 

games and regarding the media literacy trainers, they would prefer cyber security experts, bloggers 

and journalists.  

 

XIV. Parents  
 

The data was collected from 272 parents from Bulgaria, majority of which were female (60%), holding 

a master degree (76.6%). Questionnaire consisted of 39 questions, divided in three groups (General 

Data, Digital Media Skills and Habits and attitude towards Internet and social networks) and was 

distributed to the parents of the high school students, in April and May 2019.  

 Digital Media Skills  

The aim of this set of questions was to identify examinee's knowledge on the digital media skills. Digital 

media skills where examined through rating scale, where participants had to choose between how 

much they agree with a given statement, ranging from 1 to 4, 1 meaning strongly disagree and 4 

meaning strongly agree. 

When asked what skills of media literacy they find most relevant, majority (72.5 %) of the examinees 

chose analysis and critical thinking of media content, followed by technical skills necessary for access 

to and using of media, as well as (29.8%). 

 Technical digital media skills 

On the scale from 1 to 4, when asked do express their level of agreement with the statement that they 

can purposefully use different sources of information, average score was 3.66. Regarding the 

awareness of their own media behaviour, such as copyright, illegal downloads, etc., average score was 

3.35. However, when it comes to setting up and managing security features, average score was a bit 

lower, 2.88. Furthermore, when asked to express their level of agreement with the statement that 

they know how to set up appropriate devices and services, average score was 3.18 and when it comes 

to transacting online, average score was 3.44. 

 Cognitive and civic digital media skills 

On the scale from 1 to 4, when asked to express their level of agreement with the statement that 

media represents information in a selective way and that they know how to interpret media messages, 

average score was 3.36. Regarding the statement that media is tailored to the target audience, average 

score was 3.49. Furthermore, statement that it is easy for media to form and influence one’s values 

scored 3.29. Regarding the awareness of collecting and managing personal data, the average score was 

a bit lower – 2.87. A bit lower score was scored when it comes to using media to engage in learning 



         
opportunities (2.86), as well as often participation in civic and cultural activities and debates (2.22) and 

public debates on social media and news portals (1.89). 

 Social and creative digital media skills 

On the scale from 1 to 4, when asked to express their level of agreement with the statement that they 

would use an email service when setting up a date with a friend, average score was 1.82. Regarding 

the statement “I often join the communities of interest online.”, average score was 2.26, but regarding 

the building a website from the scratch, average score was 1.82.  Similarly, the score was 1.56 regarding 

compilation and curation of online content. Finally, when asked to state their level of agreement with 

the statement that they use social media to share content they created with their friends, average 

score was 2.38, and regarding the statement that they often produce text, images and audio to 

construct messages, content and services, average score was 2.3. 

  

 Habits and attitude towards Internet, social networks and media literacy education and 

training 

This main purpose of this set of questions is to identify examinee's habits regarding Internet and social 

networks, alongside their attitude towards different channels of communication, but, also, attitude 

towards media literacy education and training. 

When asked how many hours a day they use a certain type of media, most of them mostly use Internet 

and television, while the radio is used moderately and newspapers are rarely used. Most of the 

examinees stated that they mostly use media for informing, followed by entertainment and learning. 

61.4% of the examinees creates and shares media content occasionally, once a week, 19.2% shares 

sometimes, a few times per week, 10.5% creates and shares content very often, multiple times a day, 

and 19.8% never does it.  

Vast majority of the examinees are mostly using Facebook, followed by Instagram, LinkedIn and 

Pinterest.  

Almost all of the examinees have talked to their children about using the Internet and communication 

on social networks. 

When asked which of the following they are most concerned about regarding the impact media has on 

children, 23.4% of the examinees said time spent before the screen, 39.7% expressed their concern 

regarding stereotypes and their impact on child’s image about himself and other people, 27 % are 

concerned about violence and only 4.5% about sexualisation. 

Slightly more than a half of the examinees 33.6% said that their child might be safe on the internet, 

while 58.1% thinks that their children are not safe and only 8.1% of the examinees thinks that their 

child is safe. Most of the examinees (85.2%) know what channels their children are using. 59.1% of the 

examinees might recognize that their child has become a victim of online hate speech harassment or 

fraud, 39.7% of the examinees are certain that they would recognize that, while 1% of the examinees 

couldn’t recognize that. Vast majority of the examinees (92.8%) thinks that it is necessary to introduce 

media literacy education to schools in order for professors to educate students regarding advantages 



         
and disadvantages of media. Also, 75% of the examinees would participate in a media literacy training 

with their children. 

Regarding the resources they would need to improve their media literacy skills, examinees would 

prefer online resources with case studies, training, discussions and intensive workshop, and regarding 

the media literacy trainers, they would prefer cyber security experts, journalists and bloggers.  

 

Conclusion 
 

The examinees surveyed in this research are using media often, mostly Internet and television, for 

informing and learning (parents and teachers) and socializing and entertainment (students). Majority 

is critical towards media; they don’t trust media reporting completely. Also, majority thinks that it is 

easy for media to form and influence one’s values but, on the other hand, when it comes to informing 

themselves, they are mostly using commercial media in private property, which are financed by 

advertising, or public media service financed by the state. According to that, majority wasn’t able to 

recognize a clickbait article, but they were able to recognize a very biased article. To the most of the, 

media literacy skills that they found most relevant were technical skills necessary for access to and 

using of media and analysis and critical thinking of media content. Regarding technical media skills, 

majority of them thinks of themselves as competent, the same as regarding cognitive and civic media 

literacy skills. On the other hand, they are not that participative when it comes to public debates, civic 

and cultural activities, etc. Regarding social and creative media skills, majority uses social networks to 

share the content they created, but they don’t compile and curate online content. Majority cannot 

build a website from the scratch, as anticipated.   

When the students were asked which the main internet crimes according to them are, information 

stealing ranked the highest and majority might know how to report it. 

There is a difference between social media networks examinees are using, depending on their age. 

Students are primarily using Instagram, while teachers and parents use Facebook primarily. Majority 

of teachers have talked to their students about communication on social networks, same as parents 

with their children. Regarding the effect Internet has on children, majority of parents are worried about 

the time spent before screen and stereotypes and their impact on child’s image about themselves and 

other people. Regarding the safety on the Internet, majority of parents are not sure if their children 

are safe, but they would know if their children would become a victim of hate speech, fraud, etc.  

Most of the examinees (parents, students and teachers) think that is necessary to introduce media 

literacy education to schools in order for professors to educate students regarding advantages and 

disadvantages of media and majority would participate in the media literacy training. Regarding the 

resources they’d need, training, intensive workshops, online resources and discussions ranked the 

highest and regarding media literacy trainers, cyber security experts, journalists and bloggers were 

most popular. 

Even though we haven’t reached the set target numbers in some countries, the overall target number 

of the examinees that was reached enabled us to identify the needs of students, teachers and parents 

and their level of knowledge of information and communication technology, media, etc. in order to 



         
empower them in properly understanding and producing media contents, on how to support their 

children/students/themselves in critically processing the flow of information and hate speech 

phenomenon. 


